
INTROCOMMENT

13 · 2001 LINUX MAGAZINE 3

General Contacts
General Enquiries 01625 855169
Fax 01625 855071

www.linux-magazine.co.uk
Subscriptions subs@linux-magazine.co.uk
Email Enquiries edit@linux-magazine.co.uk
Letters letters@linux-magazine.co.uk

Editor John Southern
jsouthern@linux-magazine.co.uk

CD Editor Richard Smedley
rsmedley@linux-magazine.co.uk

Contributors Alison Davis, Colin Murphy,
Richard Smedley, Richard
Ibbotson, Jono Bacon, Jason
Walsh, Chris Brown, Jim
Cheetham

International Editors Harald Milz
hmilz@linux-magazin.de
Hans-Georg Esser
hgesser@linux-user.de
Ulrich Wolf
uwolf@linux-magazin.de

International Contributors Simon Budig, Mirko Dölle,
Björn Ganslandt, Georg Greve,
Jo Moskalewski, Christian Perle,
Stefanie Teufel, Patricia Jung,
Oliver Kluge, Ulrich Wolf,
Bernhard Röhrig, Thomas
Drilling, Anja Wagner, Andreas
Jung 

Design Renate Ettenberger vero-design,
Tym Leckey

Production Bernadette Taylor, 
Stefanie Huber

Operations Manager Pam Shore

Advertising 01625 855169
Carl Jackson  Sales Manager
cjackson@linux-magazine.co.uk
Verlagsbüro Ohm-Schmidt
Osmund@Ohm-Schmidt.de

Publishing
Publishing Director Robin Wilkinson

rwilkinson@linux-magazine.co.uk

Subscriptions and back issues
01625 850565

Annual Subscription Rate
(12 issues) 
UK:  £44.91. Europe (inc Eire) :
£73.88 Rest the World: £85.52
Back issues (UK) £6.25

Distributors COMAG, Tavistock Road, West
Drayton, Middlesex 
England UB7 7QE

Print R. Oldenbourg

Linux Magazine is published monthly by Linux New Media UK
Ltd, Europa House, Adlington Park, Macclesfield, Cheshire,
England, SK10 4NP. Company registered in England. 

Copyright and Trademarks (c) 2001 Linux New Media UK Ltd

No material may be reproduced in any form whatsoever in whole
or in part without the written permission of the publishers. It is
assumed that all correspondence sent, for example, letters, e-mails,
faxes, photographs, articles, drawings, are supplied for publication
or license to third parties on a non-exclusive worldwide basis by
Linux New Media unless otherwise stated in writing.

ISSN 14715678

Linux is a trademark of Linus Torvalds

Linux New Media UK Ltd is a division of Linux New Media AG,
Munich, Germany 

Disclaimer
Whilst every care has been taken in the content of the magazine, the
publishers cannot be held responsible for the accuracy of the
information contained within it or any consequences arising from the
use of it.  The use of the CD provided with the magazine or any
material providied on it is at your own risk. The CD is comprehensively
checked for any viruses or errors before reproduction. 

Technical Support
Readers can write in with technical queries which may be
answered in the magazine in a future issue, however Linux
Magazine is unable to directly provide technical help or support
services either written or verbal.

We pride ourselves on the origins of our magazine
which come from the very start of the Linux
revolution. We have been involved with Linux

market for six years now through our sister European-based titles Linux Magazine (aimed at
professionals) and Linux User (for hobbyists), and through seminars, conferences and events.

By purchasing this magazine you are joining an information network that enjoys the benefit of
all the knowledge and technical expertise of all the major Linux professionals and enthusiasts. No
other UK Linux magazine can offer that pedigree or such close links with the Linux Community.
We're not simply reporting on the Linux and open source movement - we're part of it. 

CURRENT ISSUES

ONWARDS
AND 

UPWARDS

Nearly the whole
of my month has

been dedicated to setting up networks and
dealing with people who seem to excel in
adding new requirements at the last minute –
people who want to print to all printers; want
to put all cheap inkjets onto a network; want
to monitor and control users desktops.
Admittedly, there haven’t been many requests
for Linux on the desktop, but for everything
else there has been great demand.

Corporate-wise, Lotus Notes seems to be
very popular at the moment along with PHP
and, surprisingly, Fortran. In each case Free
Open Source software has coped and in a lot
of cases has been better than some of the
outrageously priced commercial options. The
ability to change some part so that it suits a
client rather than have a client change to suit
the package is very refreshing.

On the other hand, the big Linux
distributors have started to release
commercial packages. Here they are using a
base of Open Source and adding all the
services you would expect to let you get a

good night’s sleep without worry. It can range
from firewalls to Web-based catalogues. Yes
we can do it all from free packages but
sometimes it is nice just to throw in a disc and
not have to run through a mental checklist.

Finally, having more choice gives any
potential IT proposal more flexibility. The
option of no cost is still the biggest win but, if
needed, having business products sold with
backup from a third party may also swing 
the balance 

At the end of the day, formulating
proposals simply comes down to a case of
meeting customer needs. To that end – when
a client requires a little more guidance – the
introduction of the subject of Open Source
software certainly won’t prejudice a proposal.
Now where have I put that Fortran primer?

Happy coding!

John Southern, Editor


